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Serving Marin, San Francisco, Wine Country, South Bay

SPACES Magazine is back!

SPACES is coming back as a must-read and must-keep annual publication
in 2026 with stunning home features, design products galleries and
useful building resource lists. Advertising in SPACES Magazine offers a
unigue opportunity to reach a highly engaged audience interested in home
design, architecture and landscape design. Marketing partners benefit
from exposure to a niche market of individuals who are passionate about
creating stylish, functional spaces. With its visually stunning layouts
and carefully curated content, SPACES provides a premium platform to
showcase products and services to a discerning audience, driving brand
recognition, customer engagement and potential client acquisition.

SPACES special sections will continue in the April, June and October Marin
Magazine issues. Contact your sales rep for special rates applied when you
book all four SPACES opportunities.
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PREMIUM POSITIONS

Back Cover
Inside Front-Cover spread
Table of Contents

Spread

Create as a two-page document, using
sizes for full page. Avoid crossovers
whenever possible.

Full Page (interior & covers)

Trim.............. 9w x 10.75h
Livearea . ... ... .. 8.5w x 10.25h
Bleedarea . . ... ... .. 9.25w x 11h
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JANUARY 2026 ANNUAL

Space Close:. . ... ... .. 10/24/25
Materials Due: . . ... ... 1/07/25
SIZES / SPECS

Half Page

Quarter Page

Half Page

Image Size . . . .. 7" w x 3" h, 300dpi
Copy. . ............ 100 Words
ContactInfo . . . ... City, Phone, URL
Quarter Page

Image Size . . . . . 4" w x 3" h, 300dpi
Copy. .. ..o 50 Words
ContactInfo . . . . .. City, Phone, URL

In addition to Marin, copies are mailed to targeted single-family homes with HHI over $500,000 in San Francisco, Napa,
Sonoma, San Mateo and Santa Clara Counties. SPACES will also be mailed to Bay Area designers. Copies will be available at the
San Francisco Design Center, select showrooms, events and newsstands throughout the Bay Area

MARIN MAGAZINE / SPACES
Demographics

Average Age: . . .. ... 47
Male/Female:. . . . . . .. 24%/76%
OwnHome: . .. .......... 89%
College Graduate:. . . .. ... .. 87%
Post Graduate Degree:. . . . . .. 32%

Affluent
Average HHI: . . ... .. .. $500,000
Average Net Worth: . . . .$3,079,000

Savings and Investments:. $2,183,100
Average Home Value: . . . $1,647,500
Own Vacation Homes:. . . . . .. 41%

Average Value of Second Home:
$1,396,400

Circulation
Ratebase:. . ... ... ... .. 25,000
Readership: . ... ....... 50,000

For information contact your rep or advertising@marinmagazine.com






