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‘ Who We Are, Demographics
& Print Distribution

Since its inception in 2005, Marin Magazine has been celebrating Marin County's people,

places and events in this very unigque region that borders San Francisco north of the Golden

Gate Bridge. As an active community resource, the award-winning monthly print magazine

and website have enhanced the businesses who choose to partner with the Marin brand. While

Marin Magazine is known as a true reflection of the active and affluent community it serves every

month, it also actively supports the local non-profit community.

Demographics - Print

Frequency: 12x per year
Readership: 94,000
Average HHI: $349,203
Gender: 31% M / 69% F
Age: 35-54

Readers: 80% Read cover to cover,
every issue

Ratebase: 30,000
Requested Subscriber: 70%

Action-Oriented: Regularly purchase
products or services from ads

Demographics - Digital

Unique Users:
43,987 Marin
7,696 SPACES

Monthly Pageviews: 79,326
Newsletter Subscribers: 40,000

Take action after reading the
magazine: 95%

Average Net Worth | Assets:
$3,079,000

Social Reach: 32,300
15.3K followers

€ 91K followers

© 7.5K followers
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MARIN

MAGAZINE

PRESENTS

AR

Your favorite classes.

‘The Smartest functional
fitness floor.

Equipped with
the industry's BEST.

Open naw.

'11 Center Bivd, Fairfax CA
(415) 785-3026

MARIN

MAGAZINE

PRESENTS

Design | Fabricate | Install
Largest Selection of Granite and Marble Slabs in the North Bay Boutique Tile Showroom
It takes & Team! Chent, Designer, North Coast Tile and Stone. imagine the possibiities.

MNORTH COAST
.. TILE & STONE ..
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Dedicated Email

Email your promotion, message, or event invitation to
our opt-in email subscriber base. Dedicated Emails
are one of the fastest, most effective tools a company
can use. They allow your company to send a direct
marketing message to your target market, our audi-
ence. Provide us with content and we'll deliver the
email blast on your behalf.

Digital Audience

Eblast Opt-ins . . .. .. ... ... ... ... 36,000
OpenRate .. ... ... ... .. ... .. .... 52%
CTR . . 2.4%
Details

®* EXCLUSIVE messaging

® CREATE content and craft your message

® GROW your internal database

* DRIVE traffic to your website

®* PROMOTE events, new products or services
* MARKET your brand to our audience

Specs

Image . ... ... .. .. 1000px w x 1150px h, 72 dpi
File Type. . . JPG or HTML file with unsubscribe link
URL ... .. URL links (one)
SubjectLine . . .. ... ... . ... . ... 3-5 words

Creative Deadline
One week prior to delivery date.
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Partner Article (Native)
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Making Marin Car Buyers
Smile for over 20 Years,
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By Tom Frank Northern Californi Whitt
g0

el
\

CARTELLIGENT"

Highlights

fomeus. , g
onah
: Ll

families, Whittier

‘The Story Behind The  Top Overnight Stays in

2 “Trident's World California State Parks
eath:amily and riends, chartyor the government. Famous Tequila — No'Tent Reauired
Sunrise:

friends.
friends.

6 Pool House Design ~ San Francisco Bay: The
‘Tips to Inspire Epic  World's Favorite Place

Summer Fun for Windy Water
Sports?

to consider when gifting.
‘assets other than cash.

Find us on Instagram

« p-up’
it's probabl,
HRT e v i i
estate
ofthe friend. A professional
p
v wewon sTAGRAM |

quite easily. The
\ e b
latter. Alternativel

assets other i i the form of good

MARIN

CELEBRATING ZO YEARS

Marin Magazine offers partner content options for those
interested in digital native advertising. Partner content
articles live on our website and are promoted in our
e-newsletter. Submit copy, add all your valuable links for
maximum SEO, and include your logo, images and even
video.

When you invest in a Partner Article (Native), we

can assign a writer from our editorial staff to write a
thoughtfully crafted article about your business or they
can enhance what you have already written to maximize
your visibility.

Digital Audience

Website Users. . . . . . . ... 43,987
E-newsletter Opt-ins . . .. ... ... ... ... . 40,000
Details

Showcased on marinmagazine.com and promoted once
in our Marin e-newsletter, a Partner Article lives on our
website homepage for 30 days then available on our
website forever.

Specs

Logo . . . . .. 72 dpi
Image Size . . .. .. ... ... 3 - 5images, 1540px wide
Copy. . . . . 250-500 words*
Title . ... Suggested headline and subhead”
Keywords. . .. .. ... ... 5 Search Keywords for SEO
URL .. ... .. . URL links (up to five)
Video (optional) . . . .. ... ... YouTube or Vimeo URL

*May be edited for style and clarity

Creative Deadline
Two weeks prior to delivery date for client-submitted copy.
Four weeks prior for in-house editorial.
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Marin E-Newsletter

Be part of the “what's happening” buzz with our popular weekly
e-newsletter delivered Wednesdays. The Marin e-newsletter
contains vibrant community resources, with tips, trends, articles and
more. The e-newsletter is emailed to our opt-in subscribers once a
week with content relevant to our local audience.

Digital Audience

E-newsletter Opt-ins . . . . . . . . . ... ... ... ... 40,000
E-Newsletter Leaderboard (top position)

Image. . . .. ... . ... ... 728 wx 90 h, 72 dpi
File Type. . . . . . ... JPG or PNG
URL . . . URL links (one)
Partner Spotlight

Image. . ... ... ... ... 300 w x 250 h, 72 dpi
File Type. . . . . . . JPG or PNG
Headline & Copy. . . . . .. 3-5 words Headline / Up to 30 words
URL . . .. URL links (one)

E-Newsletter Banner Ad (3 positions available)

Image. . .. ... .. ... ... ... 600 w x 250 h, 72 dpi
File Type. . . . . . .. JPG or PNG
URL . . . URL links (one)
Video

URL .. . Video URL Link
URL Source. . .. ... . ... . ... ... . ... YouTube or Vimeo
Headline . . .. ... ... . .. .. .. ... 3-8 words

Partner Promotion

Image . . . ... .. ... ... 300 w x 250 h, 72 dpi
File Type. . . . . . . .. JPG or PNG
Headline & Copy. . . . . .. 3-5 words Headline / Up to 30 words
URL . . URL links (one)

Sponsored Feature Image
Image . . .. ... ... 300 w x 300 h, 72 dpi

Creative Deadline
One week prior to delivery date.

Note: No Flash or animation is available on e-newsletters, please send static
images only. Provide third party tags in a text file. Editorial staff reserves the

right to edit for style, clarity and consistency.

CELEBRATING 2O YEARS




High Impact Units

AHistory of Marin
Music Scene You Di

Toast City Diner

Saturdays & Sundays
11am - 4pm
www.toast.com

Ask about our seasonal short stack specials!
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Homepage Takeover

Deliver a high-impact experience by showcasing your
brand message on the front of our homepage for the week.
Takeover includes all ad units on the page, is clickable to
your website or designated page.

IMAGE - need to build one with all units

Specs

Banner/Leaderboard . . . . 2000px x 250px, JPG, 72 dpi
Island . . ... ... .. .. .. 300px x 250px, JPG, 72 dpi
HalfPage . . . ... ... ... 300px x 600px, JPG, 72 dpi
Billboard

A large, powerful banner at the top of our website. May
rotate with other billboards.

Specs
Billboard. . . ... ... ... 2000px x 500px, JPG, 72 dpi
Info. . . ... ... ... ... URL, White Background Color

Strategic Placement Leaderboard

Maximize your ROl with a banner set to appear within
relevant editorial.

Specs

Banner. . .. ... ... ... .. 728px x 90px, JPG, 72 dpi

Cube (ROS)
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DINE AT THE
MAJESTIC

SENTINEL
BUILDING

o
ENJOY A MEAL

AL FRESCO
AT THE HISTORIC
CAFE ZOETROPE

ROTAING THRU IMAGES
FRESCO

‘AT THE HISTORIC

CAFE ZOETROPE

@ Rook Coffee

ONE WEEK. It's the final countdown!

$900,000

121 Sycamore Lane
fyou Pave been searching high and ow for a
Maorth Lake heme (hal tlends mountair <ham
with flair, look ro further!

April Adams
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High Impact Units

This displays 6 images and captions of your choosing in a
very slick rotating cube. Great for capturing attention!

Specs

Cube. . ... ... ... ... 300px x 250px, JPG, 72 dpi
Minimum width . . 300px (6 images, each with caption)
Info. . ... ... Logo, URL, Call to Action

Instant Instagram (ROS)

Create an ad from an Instagram account user name. This
pulls in the latest from a *public* Instagram feed once per
hour. It displays the photo and caption.

Specs

Image . . ... ... .. ... .. .. .. 300px, JPG, 72 dpi
Maximum width. . ... ... ... ... 300px
Info. . ... ... Instagram Handle/User name, 100 words

Real Estate Showcase (two options)

Real Estate Showcase was developed to give real estate
agents a way to create eye-catching ads that promote
their most important properties. Real Estate Showcase ads
are easy to create, with a stylish design that puts pertinent
property information front and center. Easily update ads
with new images and property information on the fly, with
large photos used to generate interest and encourage user
engagement.

1x1 (Flexible) Specs

Image . .. ........... 300px x 250px, JPG, 72 dpi
Info. . . .. Home Photo, Address, Description, Price, URL
............... Agent Photo, Name, Phone, Email
4x1 (Flexible) Specs

Images . . . .. 4x1 (flexible), 300px x 250px, JPG, 72 dpi
Info. . . .. Home Photo, Address, Description, Price, URL

............... Agent Photo, Name, Phone, Email

MARIN
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Premium Calendar Listings
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Stand out with a Premium Calendar Listing. Feature your
business or event on our website for added exposure and
engagement.

Digital Audience
Website Users . . ... ... ... .. 42,000/monthly
E-newsletter Opt-ins . . . . . . . ... ... ... ... 40,000

Premium Calendar Listing

Image. .. ...... ... ... .. 1200 px w x 800 h, 72 dpi
File Type. . . .. ... ... ... JPG or PNG
Copy. . . . 20-25 Words
Details. . . .. Event Title, Time, Date, Cost, Location, URL

DIGITAL MEDIA KIT 2025 -~ MARINMAGAZINE.COM



Newsfetter presented by:

FOUR

MARIN LIVING
BEYOND THE

WALLS®

HIGH TOUCH. FULL SERVICE. ALL PRICE POINTS.™

OUR TEAM

We are the #1 Compass Team in Marin County. We
are high touch, full service at all price poinis

Although inventory is tight, we do have a number of
listings coming onto the market this spring.

MARKET NEWS

No one produces better reports on the local housing
market impacted by micre and

ABOUT US

Qur office is located in the 100+ year old historic
Ross Garage. Click to see historic pics and a video.

MATCHMAKER

SELL YOUR HOME

In a market with limited inventory, working with the
right agent is more critical than ever.

MAY NEWSLETTER

I
‘ MARIN LIVING
BEYON
i - -

Sign up for our monthly newsletter. We provide our

trends than does Patrick Carlisle, Compass' Market
Analysts for the San Francisco Bay Area.

own t of the market along with our
listings, properties recently sold, real estate lifestyle
articles and Compass market analysis.

MARINMAGAZINE.COM ~ DIGITAL MEDIA KIT 2025

Custom Marin E-Newsletter

Marin Custom E-Newsletter allows you to send an
e-newsletter similar to our weekly Marin e-newsletter, but
with your content only. A Custom Marin e-newsletter has
four links back to your website. We deliver and track your
campaign, start to finish. Simply provide us with content
and we will deliver the email on your behalf to our opt-in
subscribers.

Digital Audience

E-newsletter Opt-ins . . . . . . ... ... .. ..... 40,000
Header Logo

LOZO . . . . . 72 dpi
URL . . . URL link

Promotional Module Specs

Image . . .. ..... .. 4 images, 400 w x 400 h, 72 dpi
File Type. . ... ... .. .. .. ... JPG or PNG
Headline . . .. ... .. .. .. ... .. .. ... . 3-7 words
Copy. .. ........... Up to 50 Words (per module)
URL . ... URL links (one)

Creative Deadline
One week prior to delivery date.

Note: No Flash or animation is available on e-newsletters, please

send static images only. Provide third party tags in a text file. Editorial
staff reserves the right to edit for style, clarity and consistency.

MARIN

CELEBRATING 2O YEARS
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This popular twice-a-month e-newsletter includes content
about interior design, architectural features and the latest in
home trends. It deploys the first and third Sunday of every
month, perfect timing for home-centric businesses and Bay
Area real estate agents to market their latest listings and
weekend open houses.

SPACES Audience

E-newsletter Subscribers . . . . . ... 20,000+
OpenRate. . . ... .. ... ... ... 49%
CTR 3%

Leaderboard (top position)

Image. . . ... ... ... ... ..., 728 w x 90 h, 72dpi
FileType. . . .. .. ... .. ... ... JPG or PNG
URL . . ... URL links (one)
Partner Spotlight

Image. . . ... .. ... .. ..., 300 w x 250 h, 72dpi
File Type. . ... . . ... . ... JPG or PNG
Headline & Copy. . 3-5 words Headline / Up to 30 words
URL .o URL links (one)

Banner Ad (3 positions available)

Image. . . ... .. ... . ..... 600 w x 250 h, 72dpi
FileType. . . .. .. ... .. . ... .. ... JPG or PNG
URL . . .o URL links (one)
Video

URL . ... Video URL Link
URL Source. . .. ... ... ..... Youtube or Vimeo
Headline . ... ... ... .. ... .. ... ... 3-8 words

Partner Promotion

Image . ... ... ... . ... ... . 300 w x 250 h, 72dpi
FileType. . . .. ... .. .. ... .. ... JPG or PNG
Headline & Copy. . 3-5 words Headline / Up to 30 words
URL .. .. o URL links (one)

Creative Deadline
One week prior to delivery date.
Note: No Flash or animation is available on e-newsletters, please send static images

only. Provide third party tags in a text file. Editorial staff reserves the right to edit for
style, clarity and consistency.
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Display Ads

Run of Site Display Ads rotate on most pages to give
advertisers maximum exposure. Provide four different
i P MARIN R :
sizes of your ad — leaderboard, anchor, half page and
e oo o enm vt s s o oy cns s ts Tobile leaderboard, and all four rotate on our site for

SIRECTLY 10 YoUR D00 one month.

THE HIGHEST QUALITY CBD

Making Marin Car Buyers

Join Us for the Best Party of the Year: Best Smile for over 20 Years Digita| Audience
Of tl'le County Concier uying and S )
Website Users . . ... ... 43,987

You' i h fitness, home desi
beauty and more in Marin County.

e Display Leaderboard
Image Size . . ... ... 2000px w x 250px h, 72 dpi
o FileType. . .. ... ... .. ... JPG / GIF / HTML5
URL © oo URL links (one)

—— feeeciiinees DISplay Half Page

ﬂ - Image Size . ... ... .. 300px w x 600px h, 72 dpi

e — File Type. . . ... ... ... ... JPG / GIF / HTML5

2023 Winners Spotlight My Property if I lave

. : No Heirs? .
: ' ra! 4 URL URL link
L wmcess L URL L Inks (one
Understanding the Growing Expert Tips on How Lo Care Life in Sausalito After 7 Years 7
Presence of Black Bears in for an Elderly Dog Sailing Around the World “4

Abear,

IyMARINSTAFF  June 20,2025

The Latest

S .

: : OuzonGudets  WalerfonlAputment | seevnseeeeenns D is I a I 3 I an d
growth in bear sightings. ruining the sofa. Aging Beautifully Living atits Best in H
‘Providers in Marin Tiburon i

S — - Image Size . . . ... ... 300px w x 250px h, 72 dpi
u'ﬁ % i File Type. . o oo oo JPG / GIF / HTML5
URL . .. . o URL links (one)

—_—
%

Best New Places to Eat in Best New Shops and Best New Wellness
Marin Boutiques in Marin Businesses in Marin
Check out [ [
Here's what's
newin town for boutiques and

shops.

Display Mobile Leaderboard
In The Magazine N Image Size . .. ... . ... 320px w x 50px h, 72 dpi

|l i FileType. . .. ... ... .. ... JPG / GIF / HTML5
e r— URL . . . . URL links (one)
Best Comedy Venue in Marin The Bcs;l-’wd Insecurity oct P
Nonprofits in Marin

High impact units available upon request.

s Class in Marin Best Landscape Design in Where to Get the Best Indian

where to find Marin's Marin Food in Marin

lass. Our guide to where to find Marin's. C t. D d I .
reative Deadline

One week prior to delivery date.

Explore Marin

Note: For times when the user's browser does not support cre-
ative functionality (HTML5) provide a JPG image.

“The Best Music to Sec in Best New Places to Eatin P—
Marin This August Marin

Check out the lats Plus, dance partes, E—
favorite venues, what'snew in townwhen itcomes  Tina Turner musical

toeating out ARCHNE

SUBSCRIPTIONS

MARIN
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Social Media Boost: Instagram

Instagram Live Q&A
Content . . . . Live for 5-7 minutes broadcast from our account
Collaboration Your account will be invited to join the live for both

of our audiences to see the conversation

Instagram Giveaway
Image . . ... ......... 1080px x 1080px (square), 72 dpi
1080px x 1350px (portrait), 72 dpi
Content . Provide a product or experience you want to give away
Collaboration. . . . . We will post it on our feed, and you will be
required to post it on your feed
Guidelines n order to enter the giveaway users must: follow both

of our pages, comment on the post, and tag a friend

MARIN

CELEBRATING ZO YEARS

Marin Magazine wants to push out your message as a
paid partnership on our Instagram pages to our growing
number of followers.

Boost your audience with our followers.

Social Media Audience
Marin . . . . 15,300+

Must Provide Information
Verification. . . ... ... ... ... .. Page / account approval
ContactInfo . ... ... ... URL, handle (i.e. @marinmagazine)
Instagram Post
Image . . ............. 1080px x 1080px (square),72 dpi
1080px x 1350px (portrait), 72 dpi
3-60 secs *photo required for the cover*
Content. ... ... ... .. ... ..... 1-5 photos, limited text

More information can be added to the caption

Instagram Story
Image . . . ... . ... 1080px x 1920px, 72 dpi
15 secs or less

Instagram Story Set

Image . . .. ... .. 3-4 vertical posts- 1080px x 1920px, 72 dpi
Video . .. .. 15 secs or less
Files .. ... ... .. .. Number the files as they should appear
Appearance . ... ... .... Do not place text at the top edge
Content. . .. .. Focus on one campaign (ea: new product line)

Instagram Reel

Video . ... ... .. 15-30 secs vertical video: 1080px x 1920px
Appearance . . . .. Limited text- majority will be in the caption
Content. . .. .. Do not add music- can be added upon request
Files . . ... ........ provide the 15-30 sec clip ready to go

Or Multiple video clips for us to merge together

Creative Deadline
One week prior to delivery date.

DIGITAL MEDIA KIT 2025 -~ MARINMAGAZINE.COM



Marin Magazine e
MARIN 772 followers
8mo - ®
Add. More. Wow.

Imagine this. Integrated Resources Group (IRG)'s Calacatta
Viola wrapped around your cooktop hood and cascading down a
waterfall island. WOW. Learn more: https://bit.ly/3gTbCIS
Photo by: kuohphotography.com

#ad

SURFACES
SELECTION
SERVICE
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Social Media Boost: LinkedIn

Marin Magazine wants to push out your message as a
paid partnership on our LinkedIn pages to our growing
number of followers.

Boost your audience with our followers.

Social Media Audience

Social Followers . . . .. .. .. ... ... 875
LinkedIn

Image . . . .. 1200px x 630px, 72 dpi or 1080 x 1080px, 72 dpi
Video . . . . .. 1080 x 1080px or 1920px x 1080px: 15-120 secs
Copy. . . o 250 words
ContactInfo . .. .. ... .. URL, handle (i.e. @marinmagazine)

Creative Deadline
One week prior to delivery date.

MARIN
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Social Media Boost: Facebook

Marin Magazine vith DOCLANDS Documentary Film Festival

s
Paid Partnership - Aprl 25 - @

Documentary enthusiasts, get ready to be inspired, challenged, and entertained. The
DocLands Documentary Film Festival has announced its 2023 lineup of outstanding

documentary films, special events & guests. Browse the program and get tickets! May 10-1,
at the Smith Rafael Film Center

hittps:/fwww.doclands.com/2023-program/

LANDS

FILM FESTIVAL

s, Marin Magazine with DOCLANDS Documentary Film Festival.
Paid Partnership - May 5 - @

DocLands Documentary Film Festival May 10-14, 2023
Get ready for the year's best documentary films with 31 titles, including 19 premieres and 32
filmmakers and subjects from around the globe planning to attend the five-day event at

#TheRafael. Tickets are on sale now!

https:/fwwvdoclands.com/2023-program)/

< Post Insights

Reach
The number of people who viewed your post.

e 219
Organic Paid Total

Reactions, Comments, Shares
The number of people who took action on your post.

] 1]
Reactions Comments Shares
Clicks
The number of people who clicked in your post.
=
3 ]
Link Clicks Photo Views S=sgeend Video
Views

MARIN
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Marin Magazine wants to push out your message as a
paid partnership on our Facebook pages to our growing
number of followers.

Boost your audience with our followers.

Social Media Audience
Social Followers . . . . . . . .. .. 9,500+

Specs

FBStory. .. ... ... .. .. .. ... . 1080px x 1920px, 72 dpi
FBAD . .. ... ... 1080px x 1080px, 72 dpi
Feedpost. ... ... ... ... .. .. ... 1200px x 630px, 72 dpi
Video . . . .1280 x 720 pixels for horiz and portrait, 15-120 secs
Verification. . .. ... ... ... . ... Page / account approval
ContactInfo . .. .. ... .. URL, handle (i.e. @marinmagazine)

Creative Deadline
One week prior to delivery date.
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Marin Magazine was live.
July 17 at 1:51 PM - @

MARIN

ESTATE
PLANNING

IN TODAY'S
ENVIRONMENT

Marin Magazine was live.
July 18 at 11:00 AM - @

MARIN

Planning Considerations - Net Worth

P2
55 |

MARINMAGAZINE.COM ~ DIGITAL MEDIA KIT 2025

Custom Virtual Event

Custom Virtual Events are an excellent way to
demonstrate your company'’s expertise and are convenient
for both presenters and attendees. Live Virtual Events are
interactive, with the ability to discuss, send and receive
information in real-time. According to industry standards,
video generates two times more engagement and can

help you build a more personal relationship with your
customers.

Share your vision with our audience and provide value to
their lives with a Custom Virtual Event presentation that
celebrates what sets your company apart from the rest.

Digital Audience

Website Users . . . .. ... 43,987
E-newsletter Opt-ins . . . . . . ... ... ... .... 40,000
Details

» Coordinate run-of-show

* Rehearsal

* Day of production

* Recording of broadcast

» Edit of pre/post roll video

* Upload for on-demand viewing
* Provide post-event analytics

Specs

Logo. . . . . ... 72 dpi
Image . . .. ... ... .. ...... Presenter(s) @ 72 dpi
Info. ... ... ... .. Presenter names, title, short bio
Powerpoint. . . . ... ... Complete slide deck for event

Creative Deadline
Six weeks prior to delivery date.

Note: May be edited for style and clarity.
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Custom Hybrid Event

Marin Magazine was live.
MARIN

July 17 at 1:51PM - @

ESTATE
PLANNING

IN TODAY'S
ENVIRONMENT

Marin Magazine was live.
MARIN

July 18 at 11:00 AM - @

Planning Considerations - Net Worth

P2

MARIN

CELEBRATING ZO YEARS

Custom Hybrid Events are an excellent way to
demonstrate your company's expertise and are convenient
for both presenters and attendees. Hybrid Events are
interactive, with the ability to discuss, send and receive
information in real-time, to a virtual audience in addition
to your live audience..

Share your vision with our audience and provide value to
their lives with a Custom Hybrid Event that celebrates
what sets your company apart from the rest.

Details

« Coordinate run-of-show

* Rehearsal

* Day of production

* Recording of broadcast

 Edit of pre/post roll video

» Upload for on-demand viewing
* Provide post-event analytics

Specs

Logo . . . . . .. 72 dpi
Image . . .. ... .. ... ... ... Presenter(s) @ 72 dpi
Info. . .. ... ... ... . Presenter names, title, short bio
Powerpoint. . . . ... ... Complete slide deck for event

Creative Deadline
Six weeks prior to delivery date.

Notes:

» Video/scripts may be edited for style and clarity.
* Price may vary depending upon redos/custom add-ons.
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Featured ITome: 60 Loma Vista Road,
Sonoma, (.
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Featured Property of the Week

Marin Magazine offers an exclusive sponsored position,
Featured Property of the Week, on spacesmag.com The
Featured Property is dedicated to showcasing the leading
home for sale to interested and prospective buyers. This
sponsorship is available on a weekly basis.

With the Featured Property of the Week integrated
campaign, our audience will be directed to your property
through prominent module placement on the Real Estate
landing page, display ads, a social media post and promo-
tion in our Marin e-newsletter. Generate new leads and
create buzz around your listing.

Featured Property Listing

Image Size . ... .. ... ... ..., 1540px w, 72 dpi
Copy. . ... ... .. Listing Description, 50 words
Details. . . . ... ... ... ... Address, Start Date, End Date
URL . .. o Open House URL, Virtual Tour URL
Digital Ads

FileType. . ... ... . ... ... ...... JPG / GIF / HTML5
Action. . . ... ... click-through to URL
Leaderboard Image Size: . . . . . .. .. 2000 w x 250 h, 72 dpi
Island Image Size . . ... ... ... ... 300 w x 250 h, 72 dpi
Half-Page Image Size . . . . . ... .. .. 300 w x 600 h, 72 dpi
Mobile Leaderboard Image Size. . . . . .. 320 w x50 h, 72 dpi

Social Specs

Facebook . . ... ... ... ..., 1200 x 630, 72 dpi

Instagram. . . ... ... ... 1080 x 1080 (square),
1080 x 1350 (portrait), 72 dpi

Marin E-Newsletter Partner Promotion

Image . . .. ... .. ... ... ... ... 300 w x 250 h, 72 dpi
File Type. . . . . ... . ... . ... ... JPG or PNG
Headline . . ... ... ... ... .. .. ... ... .. 3-8 words
Copy. . . Up to 50 words
URL .. URL links (one)

Creative Deadline
One week prior to delivery date.

MARIN
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Open House Listing & Virtual Tour

SPACES

« Al Events

This event has passed.

San Rafael: 142 Greenfield Avenue

July 31 @ 1:00 pm - 3:00 pm

Resort-Style Living in the West End

Open Sunday from 1-3 pm. Enjoy resort-style living in this spacious, modern 4 bed, 3
bath remodeled home with numerous upgrades and designer details. This home is perfect
for entertaining with a fabulous indoor-outdoor flow and sparkling swimming pool. Al this
and an easy-breezy commute location.

100 pm - 300 pm

hitp:/ivew 142groentielda
vecon

suBscRIBE Q

Vintage Finds Mingle With New
Decor in This Historic Home
Outside Chicago

by INTE GUNNERSON

This Corle Madera Remodel is
Cool on the Outside, Warm on the
Inside

yDAWN DENBERG.

Sign up for our
SPACES eNewsletter
The e designand home rends

Email Address

suBscriBe

Virtual Home Tours

San Rafael: 142 Greenfield
Avenue

Read more

Sausalito: 17 South 40 Dock

St Helena: 275 Long Ranch
oad

Read more

Sausalito: 10 West Pier

MARIN

CELEBRATING ZO YEARS

Elevate the visibility of your listing on our SPACES luxury
home-centric website: the Open House Listing & Virtual
Tour Calendar. \With your open house listing and virtual
tour, you will increase exposure and engagement for your
property. All tours are promoted through our Real Estate
calendar and weekly Marin e-newsletters. Your listing
will be featured for one week and then will remain on the
calendar indefinitely.

Digital Audience
E-newsletter Opt-ins . . . . ... ... ... ... . 40,000

Open House Listing & Virtual Tour Calendar

Image Size. . 1540px w, 300px, 72 dpi
Copy . . ... ... .. .Listing Description, 50 words
Details .Address, Start Date, End Date
URL. . . . . . . .. OpenHouseURL, Virtual Tour URL

Creative Deadline
One week prior to delivery date.
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HOMES ~GARDENS DESIGN REALESTATE SUBSCRIBE

How Co-Buying Helped a San

Stylish Items to Spruce Up Your

Francisco Interior Designer Create  outoorspace
a Colorful Dream Home for Her
Family

BYLOTUS ABRAMS | PHOTOGRAPHY BY JOHN MERKL 2 wecks 2g0

Backyard Building: Why ADUs Are
a Popular Choice for Marin
Homeowners

fyLILLWEIGERT

Find us on Instagram
z, o

Q i
A 15k &
]
1

For many first-time buyers, sky-high prices and fierce competition make the prospect
of purchasing a home in the Bay Area daunting, and some are p

i ple secking a home ir young family, however,
provided the opportunity to take a fresh

‘or one San

[efe]<]-]

82, Ji

When Alicia Cheung Lichtenstein, c
Studio Heimat, and her husband, Ni
atech startup that helps peopl
Hill, they decided to p:
Studio Heimat and her husband. With the
in ildis with their co-buvers, i i f

MARINMAGAZINE.COM ~ DIGITAL MEDIA KIT 2025

Hot Property Online

Marin Magazine is offering an exclusive sponsored content
placement on spacesmag.com dedicated to showcasing
leading homes to interested and prospective buyers.

Hot Property will offer an inside look into unique homes
currently on the market and showcase ‘behind the For
Sale sign” information. This sponsorship is available on

a monthly basis. Generate new leads and create buzz
around your listing.

With the Hot Property integrated campaign, our audience
will be directed to your property through a partner article
hosted on the Real Estate landing page, a social media
post, a promotion in our Marin e-newsletter and will
remain in spacesmag.com archives after first month.

Article Specs

Main Photo Image Size. . . . .. ... ... ... ... . 1540px w
Gallery Images (3-5) . . . . ... ... ... ... ... 1540px w
File Type. . . .. . ... ... . ... JPG / PNG
Action. . .. ... click-through to URL
Virtual Tour. . .. ... ... ... ... ... click-through to URL
Home Description. . . .. ... ... .. ... .. 200-500 words
Contact Info . . .. .. .. Listing Agent, preferred website URL
Additional Info. . . . ... Stats, Extras

Social Specs

Facebook . . .. ... .. .. ... .. 1200px x 630px, 72 dpi or

Instagram. . .. ... ... . ... .. 1080px x 1080px (square),
1080px x 1350px (portrait), 72 dpi

Marin E-Newsletter Partner Promotion

Image . . ... ... .. .. .. ... 300px w x 250px h, 72 dpi
File Type. . . . .. .. ... .. .. ... JPG or PNG
Headline . . ... ... .. .. ... .. ... ... 3 - 8 words
Copy. . . . Up to 50 words
URL . .. URL links (one)

Creative Deadline
One week prior to delivery date.

MARIN
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@marinmagazine * @marinmagazine * marinmagazine
marin-magazine * marinmagazine
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